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Plum Talent Profile
Strong foundation in product marketing strategy, implementation, design, and execution, with a proven ability to drive results in diverse industries. Whether innovating in the fashion industry with Nike, shaping beauty trends with L’Oreal or navigating the complexities of telecommunications with UScellular and Fellowes Mobile, I deliver strategic solutions that meet evolving brand and audience demands.
Work Experience

Fellowes Mobile

Global Marketing Manager
April 2025-Present
· Identify market share growth opportunities for Walmart by analyzing assortment and category gaps to drive data-informed new product innovation.

· Translate customer and consumer data to direct the development and delivery of item-level assortment recommendations in partnership with cross-functional stakeholders. 
· Lead the overall strategy and execution for Walmart.com, aligning digital initiatives with broader business goals.
· Champion an omnichannel product launch strategy to ensure cohesive go-to-market execution.
· Manage a multidisciplinary team, ensuring projects are delivered on time, within budget and meeting quality standards.
UScellular

April 2018 – April 2025 
Senior Product Marketing Manager, Device

· Led cross-functional marketing team in the introduction of over 35 new device portfolio launches annually from Apple, Google, Samsung, Motorola and TCL.

· Developed planning, advertising, digital, social, CRM, media, training, technical and retail merchandising support that clearly communicates the value proposition to customers driving all instore and online device sales.

· Collaborated and negotiated with OEMs and internal marketing partners on total MDF spend towards GTM strategy resulting in over $2M in incremental support funding.

· Developed sales dashboard that resulted in data-driven decision making used to adjust GTM approach based on performance. 

Product Marketing Manager, Accessories 
· Led the wearable and impulse accessory categories adding SKUs with 60%+ margin that contributed to the bottom line.
· Utilized a data-driven strategy to identify portfolio gaps and adjusted the assortment to respond to market demands. 

· Created product positioning and channel strategies, direction and goals for retail merchandising, advertising, point of sale and marketing communication efforts, including mechanisms to measure ROI for over $66M in accessory revenue. 
· Piloted promotional strategies that led to footprint wide rollout resulting in 10,500 takes, $320K in customer value and

7% increase in case sales for OtterBox during promotional period.

· Built the Accessory Resource Hub, an innovative, new tool that provided a central source of information companywide. 
Retail Brand Merchandising Manager





· Led the development and deployment of brand displays, installations and planograms for over 700 retail stores.
· Managed external partners in digital display and static fixture development that delivered upon both the business and customer needs.

· Managed $2M in capital and expense budgets, including forecasting, tracking and accruals.
RTC Industries Inc. 








June 2011 – April 2018 
Senior Global Development Manager
· Led global, multi-million-dollar visual merchandising programs for Nike, L’Oreal, Sonos, Converse and Topshop.
Additional Work

Motivation Excellence, Inc. 
Senior Marketing Account Manager
October 2005 – June 2011
Fromm International 
Marketing Brand Manager
February 2003 – September 2005

C.SAW Marketing Group
Account Executive
March 2001 - August 2002


GolfServ Online
Account Manager
September 2000 - March 2001


Sport & Social Clubs of the U.S. 
Senior Manager Marketing Communications 
May 1997 - September 2000   


Entrepreneurial
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September 2000 – December 2004


Owner and Designer

· Designed women’s dress line carried in upscale boutiques and department stores across the country. 
· Developed brand image incorporating industry trends that targeted the core customer's lifestyle and spending habits. 

· Received media coverage from Lucky, Chicago Magazine and local newspapers. 
Education

Eastern Illinois University
BA Communications 
Minor Business/Marketing

William Rainey Harper College 
Graphic Design Certificate
Interior Design Certificate (currently enrolled)

